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case study
bt paralympic world cup

AMPLIFI
engaging mobile consumers
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bt paralympic world cup 2010
sportscity manchester

For the 2010 BT Paralympic World Cup we 

provided near real-time content across all the 

Manchester venues.

As the world’s top Paralympians took part in 

track/field, swimming and basketball activities 

our AMPLIFI system provided the audience 

with a wealth of broadband content. 

The Bright Place designed and built a rich, 

mobile-optimised web experience which was 

delivered to visitors at all PWC venues 

[stadium, basketball and aquatics] via the 

AMPLIFI system which was deployed 

specifically for the event.

Content included live scoreboard, event 

details, athlete profiles and exclusive videos.

Visitors were also able to access the BT PWC 

Twitter feed and to post their own updates on 

Twitter and FaceBook.

Over the 6 days of the event we delivered over 

330,000 hits and 16Gb of data.  Consumers 

logged on an average of 2.8 times and spent 

over 7 minutes per session.

Over 50% of consumers elected to view 

streaming video content and 20% gave their 

details for a competition.
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multi-venue wifi across outdoor sports stadium, 
basketball court and aquatics centre

Our AMPLIFI captive-portal WiFi system was 

deployed across the three venues used during 

the BT Paralympic World Cup 2010.

These included the outdoor sports stadium 

with 400-metre track and the aquatics centre.

The ability to deploy this rapidly is a significant 

benefit - especially at an event of this kind 

where there are numerous other wireless  

systems being used for broadcast TV, event 

management and ticketing systems.

Since AMPLIFI works as a ‘mesh’ system 

consumers were able to connect at one 

location and walk around the stadium 

seamlessly accessing content with no delays 

or interruptions.

And because all the content was served 

locally from our on-site hardware, hundreds of 

simultaneous connections enjoyed 

zero-latency streaming video and fully 

interactive web-based content. 
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conect to bt crowdzone for exclusive broadband 
content, updates, videos and competitions.

There were multiple calls-to-action informing 

visitors that mobile content was available.

Posters, stands, scoreboards  and PA 

announcements were all used to encourage 

consumers to connect to the hotspots and 

browse content.

Working with BT’s Olympics specialists we 

coined the term ‘CrowdZone’ which was used 

throughout the event to refer to the service.  

Having a clear call-to-action contributed to the 

incredible uptake of the service.  

Leveraging our 7 years experience in proxmity 

marketing and location-based content 

provision, the AMPLIFI system provided a very 

simple proposition to consumers:
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The system was designed to be as easy as 

possible - no cryptic passwords, no log-in - 

just connect and browse.
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instant, super-fast delivery to all popular makes of wifi 
enabled handsets

The AMPLIFI system supports all makes of 

WiFi enabled handset, meaning we support 

the widest possible audience.

Most of today’s modern handsets come with 

WiFi built in an users are familiar with how to 

connect to hotspots, which makes using the 

AMPLIFI system a breeze.

Visitors to the BT Paralympic World Cup 2010 

had a wide range of different devices, all of 

which could access the mobile-optimised 

content. 

Popular handsets included Apple iPhone, 

BlackBerry, Nokia, Samsung and Sony 

Ericsson - and since the system is built on 

WiFi and HTML standards it is future-proofed 

for newer devices, such as Apple’s iPad.
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exclusive content with user-generated social 
elements delivered a fresh mobile experience

We believe that ‘content is king’ and the BT 

Paralympic World Cup 2010 provided some of 

the very best mobile content.

The mobile web presence was designed prior 

to the event and some areas were 

pre-populated with content, such as:
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These were all loaded wirelessly to the 

���&'('�system and severed to consumers 

within seconds.
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over 330,000 content elements and 16Gb of data 
delivered over the week

The AMPLIFI system provided realtime metrics 

which allowed us to tailor content throughout 

the duration of the event.

Monitoring showed where/when consumers 

were interacting, their journey through the 

content and the types of handset they were 

using - meaning we could quickly optimise the 

messaging to provide the best experience and 

extended browsing times.

At the end of the event all the metrics were 

processed to provide an in-depth report on 

consumer behaviour which helps inform future 

marketing and content activity.
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find out more

The Bright Place are experts in proximity 

marketing, location-based content delivery 

and mobile applications.

Since 2003 we’ve worked across the globe 

with many of the world’s leading brands.

To find out how we can help your brand or 

content property reach today’s mobile 

consumers, please get in touch.

Web

www.thebrightplace.com

Email

sales@thebrightplace.com

Voice

+44 [0] 208 133 8752


